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Southern Culture On The Fly is a quarterly online 
journal documenting the vast salt, warm and cold-
water fly fishing opportunities in the Southeast, 
as well as the fishy folk that make the South such 
a special place to live and fish...and yes, we 
will have a side of grits with that.

online magazine

if you are 
using an ipad 
or iphone
click open 
in iBooks 

mailto:info%40southerncultureonthefly.com?subject=
mailto:info%40southerncultureonthefly.com?subject=advertising%20information
mailto:info%40southerncultureonthefly.com?subject=advertising%20information
mailto:info%40southerncultureonthefly.com?subject=advertising%20information
mailto:info%40southerncultureonthefly.com?subject=advertising%20information
http://www.southerncultureonthefly.com
http://www.southerncultureonthefly.com


We are celebrating the second 
anniversary of SCOF this fall, 
and with another year under 
our manly large-buckled belts, 
we have chosen to cast aside 
all pretenses and smoke-blow-
ing. All of these fancy images 
and space-age digitization are 
meant for only one purpose: to 
separate you from your adver-
tising dollars. It turns out that 
folks in the South actually are 
literate, and they like a pretty 
picture, too. Think of SCOF 
as your bridge to the hillbilly 
cousin with disposable income 
that the family never talks 
about. So please make your 
checks payable to Southern 
Culture On The Fly as we can 
no longer accept checks made 
out to Steve and Dave’s Orien-
tal Massage Parlor -- our bank 
won’t cash them anymore. 

David Grossman
Editor S.C.O.F Magazine
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spring 2011
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issue #2
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some past features and regular departments
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events

1st annual
3 rivers 

knoxville . tennessee
august 2012

FLY FISHING TOURNAMENT
August 25, 2012
register online 
or call - email: 
3 Rivers Angler
865.200.5271
info@3riversangler.com

more info at:

S.C.O.F

3rivers carp cupSCOF tie-one-on-athonfly fishing film tourmusky southern classic





analytics
january 15 - february 15

•	Unique website visitors - 
10182

•	Page views  - 25520
•	Readers in 60+ countries 
and all 50 states

•	53% returning visitors
•	47% new visitors
•	25% mobile users    
(available on all mobile 
platforms)

General
•	average 19000+ magazine 
readers per issue

•	3000+ magazine subscribers

1 month snapshot

*from Google Analytics and Issuu Analytics



advertising

Life Off the Chart ®

P E R F O R M A N C E  S P O R T S W E A R
TrueFlies.com  |  facebook.com/trueflies

P E R F O R M A N C E  S P O R T S W E A R
TrueFlies.com  |  facebook.com/trueflies

magazine

website

patagonia.com/fi sh

“I didn’t slip once all day.” “I felt invincible.” 
“Grip this good should come with a warning.” 
“These are game changers.” “The grip is just 
unbelievable.” “Outstanding.” “Blown away.” 

“You’ll want to wade where you never had.” 
“Scary good.” “Going to change wading 
as we know it.” “I’m a total believer now.”

SKEPTICS NO MORE

Bottom line, unsolicited feedback from former skeptics who tried and loved the Patagonia® Aluminum Bar Wading Boots and River Crampons.

double page spread - 17x11 INCHES full page - 8.5x11 INCHES

static - 250x160 pixels

banner - 800x144 pixels

magazine

YETI  Coolers are roto-molded, the 
same process used to make kayaks. 
So, they’re tough!  With thicker walls, 
more than twice the insulation and a 
full-frame gasket, YETI’s ice retention 
is unmatched!

YETI Coolers are certified bear-proof 
by the Interagency Grizzly Bear 
Committee! 

®

®

www.yeticoolers.com

Tough As Nails “YETI Coolers are truly 
incredible, easy to use as a casting 
platform or as a seat. I found them to be 
very well built and tough as nails. I’ve 
never spent so little on ice.”
– Jose Wejebe, Spanish Fly

From Homestead to Houston “If you 
put all the coolers that I’ve bought end to 
end, you’d have coolers from Homestead to 
Houston... Now why would YETI come along 
and ruin a perfectly good consumer like 
myself?”
– Flip Pallot, Legendary fisherman 

Lifetime Investment “I used to buy 
coolers frequently as the lids would be 
destroyed and they would no longer hold 
ice. No more! I have a YETI now; a lifetime 
investment.”
– Tom Rowland, Saltwater Experience

Perfect Shape “I bought 3 YETI Coolers 
several years ago, and they’re still in 
perfect shape. Plus, they hold ice for days. 
Sure wish they’d been around 20 years ago, 
it would’ve saved me a small fortune!”
– Larry Dahlberg, Hunt for Big Fish

proof 

T-Rex 
Lid Latches 

ColdLock 
Gasket

PermaFrost
Insulation

NeverFail 
Hinge System

DoubleHaul 
Handles

Vortex 
Drain System

BearFoot 
Non-Slip Feet

®The YETI “Don’t Worry” 5-year Warranty
If any part of your YETI  malfunctions or breaks, simply contact 
us for prompt repair or replacement. Don’t worry, it’s a YETI !

®

®

™

THE COOLER YOU’VE

ALWAYS
WANTED
THE LAST YOU’LL
EVER NEED™

™

™

™

™

™

™

WILDLY 
STRONGER!
KEEP ICE 
LONGER! ®

** design services available



file formats:

Magazine ads should be  
300 dpi and in PDF, .ai, or .jpg formats

Website ads should be
72 dpi and in .jpg or .png formats

issue dates: 2014

winter - issue #10
release:   january 13, 2014
copy deadline: january 1, 2014

spring - issue #11
release:   april 15, 2014
copy deadline: april 1, 2014

summer - issue #12
release:   july 14, 2014
copy deadline: july 1, 2014

fall - issue #13 
release:   october 13, 2014
copy deadline: october 1, 2014

double and full page ads

-live links to your site and specific pages
-when available SCOF will use company’s gear       
 and clothing in photo shoots and video.

double page ads 

-include website banner

pricing and placement:

-price discounts for multi issue contracts
-Front and rear of book placement available
-placement with related 
 articles and departments
-department sponsorships available

contact SCOF for information:
southerncultureonthefly@gmail.com
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